






website due to overly technical language or trying to throw too much content at them. 

Know in advance what will "stick." Keep content to a minimum. Think quality over quantity. 

Snappy and pithy over onerous and verbose. 

Once your website is a real beauty- lean and fast, streamlined and attractive, enriching 

and valuable - keep it that way. Plus, routine "pruning" of your website is always far less 

tedious and resource-intensive than uprooting the whole thing and cultivating afresh. 
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