TODAY'S PRACTICE

Website Content:
The Real SEO Strategy
for Your Practice

The information found con your website should be locally optimized.

BY NAREN ARULRAJAH WITH VIKAS V1J

our eye care website is the virtual face of everything
that your practice stands for, Each page of the site
deserves to be developed with the same level of
excellence that you provide when caring for your
patients. If design and form represent the website's body,
content represents its soul, In the new Internet search para-
digm established by Google's search algorichm, it is clear that
page rankings on all leading search engines will ulimately be
derermined by how compelling the page's content is.

Internet marketing and search engine optimization
(SEQ) experts have been quick to realize the growing
importance of content as Google sharpens its focus on
identifying websites with compelling content. According to
a research study conducted by Marketing Sherpa, content
creation is now ranked as the single most effective SEO tac-
tic, surpassing all others such as keyword optimizaton, link
building, meta-tags and URL structure, and social media
integration.'

Eye care patients are regularly scouring the Intemet for rel-
evant content, and if your website provides it, they are bound
to flock o it. To dominate the local search and to achieve the
goal of driving potential patients from your area to your web-
site, maximum effort should be invested in creating effective,
locally oprimized content. As long as you are disseminating
exceptional, authoritative, relevant, and original information
related to eye care, the search engines will promate your
website and place it in their top search rankings,

WHAT IS GOOD EYE CARE CONTENT?

The primary concern of a search engine is to ensure that
its users’ search queries are answered in the most accurate
and best possible manner, From a search engine’s point of
view, beneficial eve care content must have one key quality:
it must provide the most searched for eye care informartion
on the Intermet in a superior way.

If the content is enriching and sarisfying for your website

readers and potential patients, they are more likely to link
it, share it, and comment about it on blogs, forurms, other
websives, and social networks. The more time that a reader
spends on a site and the more positive activity that he or
she conducts in relation to your site, the higher your search
engine rankings will be. In search engine speak, content
that emerges on top with regard to these parameters is

good content,

FRESH CONTENT

Search engines take into account users' need for fresh
content that provides them with the latest and most
relevant information. Top search engines such as Google
evaluate every web page of a website for timeliness.
Many search queries look for recent content, although a
few queries will always be abour older content that con-
tinues to be relevant.

More and more, professionals are investing their time,
effort, and money in developing fresh content. According
to a recent Custom Content Council report, about 39%
of marketing advertising and communication budgets
this year are likely to be allocated to content marketing,”

To make sure that your eye care website comes out
on rop in search resulrs for both current and evergreen
types of searches, it must contain both types of content.
Recent news, updates, events, and developments in the
field of eye care should be regularly fearured or updared
on your website. Search engines determine the freshness
of your content based on several parameters.

PARAMETERS
Date of Origin

Every webpage on your website has a “freshness” quo-
tient thar is based on the date of its origin. This quotient
typically diminishes with the passage of time, The date
of origin is usually when a search engine first recorded
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the existence of the document, such as when the search
engine first indexed or found a link to ic

Quantum of Change

The freshness quotient of an old webpage can still con-
tinue to be high if the document periodically undergoes
subsrantive content changes. The extent of such changes will
influence the newness evaluation of the document. Mere
cosmetic changes of a keyword or a line here or there will not
have the same impact as real, significant changes to the main
text, design, images, and other components of the page.

Frequency of Change

The more frequently the content on your webpages
is changed, the higher its freshness quotient will be. This
is where news or blog sections are highly useful because
these sections are likely to add updates frequently,
accounting for a high rate of change,

Addition of New Webpages

Freshness of a domain is not evaluated on the basis of
regular revisions of the existing web pages alone. Creation
of completely new webpages and the expansion of your
website also help boost its freshness quotient. The oppor-
tunicy ro add new content—without compromising the
updaring of existing content—should be welcomed.

Updating Critical Areas of the Site

Changes to the homepage and other important landing
pages that receive maximum visitor raffic are more valu-
able than changes to the rest of the pages. Similarly, within
a webpage, the main body text is the more important con-
tent and not the navigation instructions or advertisements.

MNew Link Activity

If a webpage on your site happens to receive many
new links within a short period of time, search engines
are likely to view it as a signal of freshness. This kind of
link activity usually happens when a very current or rel-
evant piece of content is added to a webpage.

User Activity

If porential parients and other visitors to your website con-
tinue to add comments to the old content or link it to their
social networks and other sites, the content is deemed to be
fresh. On the other hand, if visicors reach a particular web-
page and turn back without spending even a few seconds on
it, the search engine may see it as old or stale content,

Old Can 5till Be Gold

Google and other search engines fully understand that
for cerrain websites, old content is still very relevant and
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evergreen. New content is not necessarily betrer than the
old content in all cases. The contents’ uniqueness and
authoritativeness can extend its life for as long as possible,

ENHANCE THE SEO VALUE OF YOUR SITE

In a highly complex and competitive Intermet envi-
ronment, it is critically important to use multipronged
approaches that lead your website to the top of search
engine page rankings. Following are a few ops that you can
use o improve the SEC value of your website,

The website should include only very high-qualicy infor-
mation that is authontatve, current, and relevant to your
target audience. Make sure that the information is presentecd
in an interesting manner, with the support of images, videos,
and graphics, The more user fmendly and engaging the con-
tent, the more the readers will want to interact with it and
share with others. This will boost the page rankings of your
website over time.

Creating an excellent eye care website with professional
content and presentation is not enough. You need to let
the world know abourt your website and develop a cohesive
online promaotion strategy, Make sure your site managers or
Internet marketing consulcants submit the website to high-
quality and reputable web directories and reference websites.
Top-rated blogs, forums, eye care-specific expert domains,
Yahoao!, Open Directory Project, and Wikipedia are some of
the places that should ideally be linked to your website.

Leading social media networks such as Facebook, Twitter,
Coogle+, Linkedin, and YouTube can help publicize your
website and have a multiplier effect. These necworks will
even assist in boosting the page rankings of your website
on various search engines. Blogging is another great way to
promaote your website, According to HubSpot, Inc, websites
with active blog content enjoy 55% more traffic on average.”

CONCLUSION

With some amount of out-of-the-box thinking and the
professional assistance of an experienced Internet marketing
company, you can outperform your competitors, Create
a constant buzz, keep your website alive and kicking, and
it will never lose its attraction power and will continue to
occupy the prime rankings on all leading search engines, ®

Naren Arwlrajah is the president and CEOQ, and
Vikas Vij is the marketing manager of SEQ servic-
es at Ekwa Marketing. Contact Ekewa Marketing
at (877) 249-9660; naren@ekwa.cont.
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