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Brand popularity is a common digital marketing goal 

audience. You don’t have to go the lengths of what 

for your veterinary practice.

Great content is the big one

popularity in a way that very few other digital tools can achieve. 

• 

way that delivers that value

• 

and conversations are trending

• Create more visual content in the form of podcasts, videos, and infographics

• 

audiences, which means you need to do the same

Encourage and acknowledge referrals 

• Start with your happy or repeat clients – ask them to put in a good word 

• Encourage them to leave reviews and provide testimonials 

• Acknowledge their hard work through a rewarding referral program – you 

and grooming coupon, a free pet dental checkup, or even a little goodies-

Don’t leave out the social angle

aspects please or impress them, they will investigate further. Here’s what 

• Select social networks where your audience is most active

• Create social content that resonates with the expectations of your social 

audience

• 

aspects of pet health care

• 

– if you’re gone for long, chances are your readers would have moved 

elsewhere 

• 

share all your great content 

• 

encourage contestants to share the link with friends and family. Get your 

audience to share funny pet videos, or tell a funny story, or share the most 

• 

Building social recognition again takes time and careful planning. Identify 

Build a unique personality for your veterinary brand

little dose of humour or personality can leave an impression with audiences. 

impressed and made you laugh. Try something similar. 

Use in0uencer marketing

two way street. So unless you have something of real value to offer, it will 

• 

• 

• 

interested and engaged 

• 

Conclusion

 


