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authentic, but they dislike promotional materials that
appear deceptive. Offer quality, sharable content that
can be accessed on any size device screen.
Provide an interactive experience. Engagement is
about two-way communication. Millennial consumers
are looking for active discussion; they will not be happy
if you lecture them or passively listen. They appreciate
openness and friendliness among your staff, and they
expect replies when they comment on Facebook posts.
About two-thirds of millennials would like more ways

to share their opinions and interact with brands.5

Conclusion
 If you aren’t marketing to millennials and making an active

effort to engage them, then you are missing one of the most
important sectors of your market. These consumers are
looking for good value, good quality and a high level of
engagement. Most of all, they are looking for someone they
can trust with their most precious family members.

Mr. Arulrajah is president and CEO of Ekwa Marketing, a full-
service internet marketing company that focuses on SEO,
social media, marketing education and the online reputations
of veterinarians and practice owners. If you have questions
about marketing your practice online, call 855-598-3320 to
speak one-on-one with Naren.
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