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likely to be drawn to it. 

Maintaining the Standards 

A white paper that does not read as though it was written by an industry veteran-with some contemporary flair 

-and loaded with graphically substantiated data is unlikely to make an impact. As a result, any effort to create 

reader baits within the content might look like a rude sales pitch. Ensure the content does not sound like regular, 

lifestyle articles. From indexing to quoting references, it is imperative that a white paper stands its ground and is 

confident about the numbers and trends it cites. 

Naren Arulrajah is president and CEO of Ekwa Marketing, a complete internet marketing company that focuses 

on SEO, social media, marketing education, and the online reputations of veterinarians/practice owners. With a 

team of 180+ fall time marketers, we help practice owners who know where they want to go, get there by 

dominating their market and growing their business significantly year after year. If you have questions about 

marketing your practice online, call 855-598-3320 to speak one-on-one with Naren. 

https:/fwww.vmdtoday.comfprinter?url=/online-toolboxlwhy-white-papers-make-goock:ontent-marketing 2f2 


