
Ekwa Marketing to Attend World’s Largest 

Dermatologic Event 

Ekwa Marketing, among the top SEO specialists for doctors in the United States, is 

attending the forthcoming AAD Meeting in California. 
 

FOR IMMEDIATE RELEASE 

 

  

PRLog (Press Release) - Mar. 10, 2012 - Ekwa Marketing, one of the fastest growing SEO 

services companies in the United States for doctors, is going to be a part of the 70th AAD 

Annual Meeting in San Diego, California from March 16 to 18, 2012.   

 

AAD (American Academy of Dermatology) Annual Meeting is the world’s largest and most 

comprehensive dermatologic educational event, hosting more than 10,000 medical professionals 

from around the globe. Naren Arulrajah, the dynamic CEO of Ekwa Marketing, will be attending 

this event as one of the guests of Dr. Mary Lupo, a nationally renowned dermatologist and 

educator in the field of cosmetic dermatology.  

 

The symposium topics at the event have been chosen to reflect some of the most important 

medical-surgical and socio-economic concerns in the area of dermatology. The topics will be 

tackled by expert speakers in an interactive manner to enhance the quality of debate and address 

controversial subjects effectively. Presentations are expected to be state of the art, and will focus 

on areas that are most important to dermatologists around the world in 2012.  

 

Ekwa Marketing does not use search engine optimization merely as a tool to grow and expand 

the medical practices of its doctor clients, but it works with zeal to transform the entire way the 

medical community in America promotes itself. Ekwa helps its doctor partners dominate their 

geographic areas by reaching out to potential patients through innovative Internet strategies at a 

fraction of the cost of traditional marketing methods.  

 

Dr. Lupo, who is one of the eminent attendees at the forthcoming AAD Conference, recounts her 

experience with Ekwa Marketing: “After 25 years in practice, I wanted my established practice 

to actually GROW with new patients. Ekwa Marketing services did exactly that. In 2011, my 

practice gross collections grew by 20%. Ekwa’s personalized and ‘exclusive to an area’ service 

insures results and a good return on your investment without adding new staff.” 
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